EASILY EXPLOSIVE

SOCIAL MEDIA THAT WORKS




1 OUT OF EVERY 5 MINUTES
SPENT ONLINE IS SPENT ON
SOCIAL MEDIA
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ARE YOU GIVING YOUR COMMUNITY A
REASON TO WASTE TIME WITH YOU?

£







Facebook

Works on an algorithm of engagement; likes,

comments and sharing
Business pages operate increasingly on a 'pay to

play' basis: posts must be 'boosted’ to get

exposure

Recently added Facebook Story ala Instagram



Instagram

Photo and video sharing platform launched in

2010

Easy to reach beyond your social circle and

engage directly with potential customers

Posts are photo & text only and un-linkable

Think of Instagram as a picture book "How can |
tell a story about the lifestyle behind my "brand"

where each IMAGE speaks volumes



Twitter
Launched in 2006

Laborious to grow following and engagement

Largely ineffective locally

» eoweee oeew 1
soe Snapchat
PO « Photo and video sharing platform
he :
be « Cannot engage with other users whom you don't

have a relationship with




IT'S ABOUT VALUE



-Content only has to seem immediate
-Planning, planning, planning

ﬂ N S -Strategy, Consistency & Flexibility

-Allow time for life and live content
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QUALITY QUESTIONS

1) Does this fit in with my story?
2) Does this evoke emotion?

3) WHY would this matter to my
community?

4) Am | REALLY CONVERSING with my
community, or am | speaking to
myself?

5) Does this provide SOCIAL VALUE to
the people who will see it?



Social
Change

New
Techniques

Fashion &
Decor

SHARED
INTERESTS

ACCESS POINTS

Inspiring
Artists

Landscape

Visual Artist

Artisan
Coffeel/Tea

Nature

Craft Beer

PEOPLE WHO
MIGHT NOT

KNOW THEY
NEED TO KNOW
YOU




BALANCE IT OUT

Shareable Content
Relatable Content

Call to Action

Paid Content | |




READY
‘ AIM
FIRE

e When are my people
wasting time?
» General rules:

Sundays = No Bueno
Don't over post
Post Before/After Work



WORKING THE ROOM

e Once the posting is done, the
chatting begins

Search out similar artists or
companies who would have fans’
or community members ideal for
your work

e Create conversation in your
community

e Become a noticed 'voice on
influential pages

e Think of your engagement as the
wheels that churn your movement
forward
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BOUT THE MONEY

e Facebook > Instagram

e Targeting!

e Re-targeting!

Boosted Posts vs
Desktop Ads

A little goes a long
way

Be smart with your
Interruption




TO RECAP

Valuable to them?

Pretty! Emotional!

Diversify interests
Work the room

$pend a little!




| hate you.
Sorry, auto-correct...

| heart you <3

TS FOR THE
PERSONTO

POST ABOUT THIS,




